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AHOTALIS

AKTyaubHicTh poOoru. Jlng ycnimHOI  peanmizalii  MapKETHHIOBOL
KOMYHIKaII1I{HOT MOMITUKY 3 BAKOPUCTAHHSM TapreToBaHOi peKJIaMH Ha Cy4aCHOMY
eTami PO3BUTKY CYCHUIBCTBA Ta MIANPUEMHHUIIBKOT JISVIBHOCTI KOMIMAaHISIM
HEOOXIHO PETENIbHO aHalli3yBaTH CHUTYallll0, TEHJAEHIIi Ta MEepPCIEeKTUBU I[HOTO
PEKJIAMHOTO 1THCTPYMEHTY Ta OyIyBaTH CBOIO PEKIAMHY HISUTBHICTH Y THYYKOMY
dbopmari. Ile BUMarae BIpoBaJKEHHSI B MAPKETHUHTOBY MISUTBHICTH MIJIMPUEMCTBA
Cy4YaCHUX PEKJIaMHUX IHTEPHET-TeXHOJIOT1i. ToMy TeMa OCHTIIKEHHS, pPO3KpUTA B
MaricTepchbKii poOoTi, € aKTyaJIbHOIO.

KirouoBi cioBa: iHTEpHET-MapKETHHI, IHTEPHET-peKJiaMa, MapKETHHIOBi
KomyHikarii, digital-pexiiama, puHOK IHTEpHET-peKIaMHu, pekiaMHi areniii, digital
areHii.

MeTta po0oTH — aHami3 TEHJEHIIM PO3BUTKY BITYU3HAHOTO IHTEPHET-
MapKETUHTY Ta OKPECJIICHHS OCHOBHUX HAIPSIMKIB PO3BUTKY Ha PUHKY IHTEpPHET-
peKIamMu.

O06’exT H0CiIZKEHHS — CyYacH1 IHCTPYMEHTH IHTEPHET-PEKIaMHU.

CtpykTypa Ta o0csar podoru cranoButhb. 110 c., 17 puc., 16 tabmn., 3
noaatku, 43 iHGopMaIIiHUX KEpena.

Pozninu kBamidikamiitHoi poOoTH:

VY mepmomy po3aini «TeopeTudyHi acmekTd 3acTOCyBaHHS I1HCTPYMEHTIB
[HTepHET-MapKETUHTy» PO3KPUTO CYTHICTh IHTEPHET-MapKeTUHTy Ta Horo
THCTPYMEHTH, BUSHAYCHO MOHATTS IHTEPHET-PEKIAMH.

Hpyruii  po3nin  «AHaNi3 EKOHOMIYHOI Ta MAapKeTHHTOBOi IiSUTBHOCTI
PEKIIAaMHUX areHIid» MPOoaHATI30BaHO IsUTbHICTH OCHOBHUX KPYITHHUX areHTCTB
YKpaTHCHKOTO PUHKY IHTEPHET-PEKIaMH.

VY Tperbomy po3niii «MapKeTHHTOBI JOCHIIKEHHSI PO3BUTKY YKpPaiHCHKOTO
puHKy [HTEepHET-pexsiamMuy 3p00JICHO aHalli3 PUHKY IHTEPHET peKiaMu B YKpaiHi,
JOCTII)KEHO KOHKYPEHTHE CTaHOBHINE YKpPaiHCHKOTO PUHKY pekiamu B [HTepHeT,

TEH/JICHII11 10r0 PO3BUTKY Ta HAMPSMKHU MOAAIBIIOTO 3pOCTaHHS B YKpaiHi.



Metoam nociigkeHHsi. B poOoTi BUKOPHCTOBYBAJIUCS 3arajlbHOHAYKOBI Ta
crenianabHl METOIU JOCIHIJKEHHS, a caMe: METOJU TEOPETUYHOrO y3arajJbHEHHS 1
MOPIBHAHHSA; TpapIYHUIl METOJI, METOAM MPUYMHHO-HACIIAKOBOTO Ta aOCTPAaKTHO-

JIOT1YHOTO 3B'SI3KY; METOJI CHCTeMaTH3aIlil.



ABSTRACT

Relevance of work. In order to successfully implement a marketing
communication policy using targeted advertising at the current stage of the
development of society and business activity, companies need to carefully analyze
the situation, trends and prospects of this advertising tool and build their advertising
activities in a flexible format. This requires the introduction of modern Internet
advertising technologies into the marketing activities of the enterprise. Therefore,
the research topic disclosed in the master's thesis is relevant.

Keywords: Internet marketing, Internet advertising, marketing
communications, digital advertising, Internet advertising market, advertising
agencies, digital agencies.

The purpose of the work is to analyze trends in the development of domestic
Internet marketing and outline the main directions of development in the Internet
advertising market.

The object of research is modern Internet advertising tools.

The structure and scope of the work is: 110 pages, 17 figures, 16 tables, 3
appendices, 43 information sources.

Sections of the qualification work:

The first chapter "Theoretical aspects of the application of Internet marketing
tools" reveals the essence of Internet marketing and its tools, defines the concept of
Internet advertising.

The second section "Analysis of the economic and marketing activity of
advertising agencies" analyzes the activities of the main large agencies of the
Ukrainian Internet advertising market.

In the third chapter, "Marketing research on the development of the Ukrainian
Internet advertising market", an analysis of the Internet advertising market in
Ukraine was made, the competitive position of the Ukrainian Internet advertising
market, trends in its development and directions for further growth in Ukraine were
studied.



Research methods. The work used general scientific and special research
methods, namely: methods of theoretical generalization and comparison; graphic
method, methods of cause-and-effect and abstract-logical connection;

systematization method.
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